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NVIDIA              $ 15.725 NEW BUY 
Market Capitalization          $ 9.4bil 

Sales ’12            $ 4.1bil 

Profit ’12            $ 0.6bil 

P/E ’12 (Jan)                11.7 

NVIDIA Corporation designs, develops, 
and markets three dimensional (3D) 
graphics processors and related software.  
The Company's products provide 
interactive 3D graphics to the 
mainstream personal computer market. 

Bad news creates an opportunity, we picked 
Nike and now we move to NVIDIA, the 
graphics chip kings. 

NVIDIA designs high-def 2-D and 3-D 
graphics processors for gaming and 
industrial design applications.  Their 
graphics ships are used by leading PC 
makers Apple, Dell and Hewlett-Packard as 
well as add-in boards and motherboards 
produced by ASUSTek, PNY Tech and 
others.  In addition they provide 
complimentary driver software & chipsets.   

Approximately 75% of sales come from the 
biggest growth region; Asia and more 
specifically China and Taiwan.  

NVIDIA is pushing into the Tablet market 
and shipped their 10-millionth Tegra Chip 
in June, 50% of the Tegra chips go into 
Tablets & Smartphones.  With no exposure 
to RIMM (Blackberry) they are well 
positioned in the smartphone/tablet arena, 
this enables them to diversify their business 
and reduce the dependence on chips used in 
PC’s. GPU products stand to benefit from 
back-to-school and share gains. 

NVIDIA recently acquired the tightly held 
Icera Inc. for $367 mill adding radio 
processors needed in phones and tablets, 
managements recent 2Q12 guidance does 
not include 2 months of Iceras operating 
results. Having the ability to offer Tegra and 
a radio chip will double NVIDIA’s 
opportunity for revenue from each device. 

The stock price fell 12.5% this month, and 
is looking to be oversold.  NVIDIA reported 

earnings of $1.02 bill vs estimates of $990.4 
mill.  With volatility in the market we would 
expect to see 20% upside over the shorter 
term, we are making a trade and taking 
advantage of current circumstances.  Don’t 
miss the boat, speak to your advisor and buy 
today. 

Nike                $ 93.66 SELL 
Market Capitalization         $ 44.4bil 

Sales ’12           $ 23.0bil 

Profit ’12           $ 2.3bil 

P/E ’12 (May)                16.7 

NIKE, Inc. designs, develops, and 
markets athletic footwear, apparel, 
equipment, and accessory products for 
men, women, and children. The Company 
sells its products worldwide to retail 
stores, through its own stores, 
subsidiaries, and distributors. 

We swooshed on this opportunity!  Nike fell 
15% after missing estimates for the first 
time in 19 quarters and was oversold in our 
opinion.  The stock price is up over 20% 
from when we recommended buying.  We 
are now taking profits and applying a 
similar strategy to NVIDIA. 
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